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Listen to Chief DD, the Philosopher of 

Hip Hop, on the Music Lane on the 
Black Information Highway.com 

 
“Welcome, Travelers!” 

 
Also, detour to Broadjam.com for more Chief DD 

Email entertainment news and photos to MSTentertainment@prodigy.net 

 
MEMPHIS, TN– The Memphis 
Grizzlies recently announced a 
new multi-year partnership with 
Cintron World, a lifestyle bever-
age brand with a line of sparkling 
flavored energy beverages and 
replenishing revitalizer shots 
making Cintron an official part-
ner of the Memphis Grizzlies. 
Cintron’s line of sparkling fla-
vored energy beverages are the 
preferred energy drink of Mem-
phis Grizzlies and the sole 
energy drink available to patrons 
at FedExForum, for all games 
and concerts. 
 “Grizzlies fans and FedEx-
Forum attendees are going to 
love Cintron. We are thrilled to 
help launch the brand here in 
Memphis,” said Anthony Macri, 
Vice President of Partnership 
Marketing for the Grizzlies. 
“Our ability to connect a new, in-

novative beverage with our 
young, on-the-rise team made 
the alliance a no-brainer.” 
  Connecting Cintron’s emphasis 
on design and style to player 
fashion, they will become the 
presenting partner for the 
Grizzlies player walk-in content 
campaign. Fans will be able to 
see all their favorite players’ 
gameday fashions on the Mem-
phis Grizzlies-affiliated social 
media accounts. 

 In addition, the Grizzlies and 
Cintron will give fans a chance to 
win floor seats and “money can’t 
buy” experiences at selected 
games. Contest details will be re-
leased at a later date. Fans com-
ing to FedExForum will also 
have the opportunity to purchase 
Cintron’s Classic, Classic Sugar-
Free or Cranberry sparkling 
energy beverage at all Grizzlies 
and Tigers games as well as other 
events at FedExForum. 
  “We are very excited to launch 
Cintron in Memphis as an official 
partner with the Grizzlies and Fe-
dExForum. We hope fans em-
brace the Cintron brand and 
enjoy Cintron beverages that will 
energize them to look good and 
feel great,” said Chelsea Brehm, 
Co-Founder and Director of Cin-
tron World. “The Memphis 
Grizzlies are an awesome team 

and a great organization, so we 
see this as more than just a part-
nership with our Cintron Spar-
kling Energy Beverages; it is 

Cintron’s commitment to cele-
brating the Memphis com-
munity!” 
  Fans who want to support the 
Memphis Grizzlies and purchase 
2021-22 Season Tickets, 22- and 
10-Game and Flex Packs can do 
so now by calling (901) 888-
HOOP or going online to 
grizzlies.com/tickets. For more 
information on the Grizzlies, 
visit grizzlies.com, ‘like’ Mem-
phis Grizzlies on Facebook or 
follow @memgrizz on Twitter 
and Instagram. 
  

About Cintron 
Cintron World is a lifestyle bev-
erage brand with a line of spar-
kling energy drinks, premium 
bottled waters and replenishing 
revitalizer shots. The Cintron 
World brand mission is to pro-
vide the multi-cultural citizen 

with premium beverages that re-
vive, replenish, and hydrate 
throughout their daily lifestyle. 
The Cintron aspirational brand 
image of diversity and inclusion 
encourages everyone to look 
good, feel great, and live a fash-
ionable, productive, and healthy 
lifestyle. The Cintron portfolio 
of premium beverages embody 
these brand attributes and differ-
entiates itself within the bever-
age industry, as products that 
inspire style and sophistication. 
These beverages have exciting 
flavors, great taste, and are made 
with the following product at-
tributes: natural ingredients, Vi-
tamin B-complex, gluten-free, 
no preservatives, no aspartame 
and no high fructose corn syrup. 
For more information, visit 
@CintronWorld. www.cintron-
world.com 

“We are very excited to launch 
Cintron in Memphis as an offi-
cial partner with the Grizzlies 
and FedExForum. We hope fans 
embrace the Cintron brand and 
enjoy Cintron beverages that will 
energize them to look good and 
feel great,” said Chelsea Brehm, 
Co-Founder and Director of 
Cintron World. “The Memphis 
Grizzlies are an awesome team 
and a great organization, so we 
see this as more than just a part-
nership with our Cintron Spar-
kling Energy Beverages; it is 
Cintron’s commitment to cele-
brating the Memphis com-
munity!”  

Memphis Grizzlies announce multi-year partnership with Cintron World
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fish and other biodiverse pluses  ... from sports page 1

dollars for the state. 
 In 2016, the Tennessee Valley 
Authority (TVA) recorded 65.5 
million recreation visits. It was 
actually TVA and Keep Tennes-
see Beautiful (funded by TDOT) 
who rallied together to form 
KeepKeep the Tennessee River 
Watershed Beautiful Month the 
Tennessee River Beautiful 
(KTNRB) to inspire others to 
take action to protect the Tennes-
see River watershed so that it 
may be enjoyed for generations 
to come. 
 Today, we’re the nation’s first 
Keep America Beautiful affiliate 
to focus solely on a river. More 
than 2,500 volunteers have 
helped us remove 275,000 
pounds of trash from our water-
ways since we formed in 2016. 
This year alone, we have already 
reached 100,000 pounds of trash 
in our goal to remove 125,000 
pounds in 2021.  
 We at KTNRB don’t consider 
ourselves custodians of the river, 

or to be picking up this trash 
forever. The primary goal of our 
litter cleanups is to showcase 
river coves that are completely 
covered in litter so that others 
will be inspired to act. That’s 
why we’re excited about the re-
cent explosion of participation in 
our Adopt-a-River Mile program 
in which more than 100 river 
miles have already been adopted. 
It’s going to take people like our 
volunteers and river mile adopt-
ees who decide to take action for 
this river that is so precious to 
our communities.  
 If we want to make true change, 
we need to take a multi-dimen-
sional approach. With that in 
mind, we’ve installed both pre-
ventative and mitigating infras-
tructure along the Tennessee 
River and its tributaries. This in-
cludes more than 500 art-
wrapped cigarette receptacles 
across the seven-state Tennessee 
River watershed to help prevent 
the most littered item in the 
world from making it into our 
waters. Our partners at marinas, 
campgrounds, and tourism sites 
maintain the receptacles and we 
make it easy for them to ship the 
cigarette butts at no cost. The mi-
crofibers of plastic from the cig-
arette butts are then recycled into 

new items like outdoor plastic 
furniture. 
These receptacles have been in-
stalled at every campground and 
marina owned by Tennessee 
State Parks, the Tennessee 
Aquarium, and Dollywood, 
which is the first theme park in 
the world to recycle every ciga-
rette butt they collect. To date, 
our program has already recycled 
more than 71,000 cigarette butts! 
 We are also working with TDOT 
and Keep America Beautiful to 
install infrastructure that miti-
gates litter on its own. By the end 
of the year, we will have a dozen 
electric skimmers installed in 
Tennessee that will work 24/7 to 

remove up to 3,000 pounds of 
trash each from the river an-
nually. They also filter out gaso-
line, oils and microplastics.  
 The statistics on litter prove how 
very necessary these efforts are 
to keep our valuable rivery sys-
tem clean. 
 Nationally, a Keep America 
Beautiful 2020 National Litter 
Study (May 2021) estimates that 
there are 50 billion pieces of 
litter along U.S. roadways and 
waterways, equating to 152 
pieces of litter for every U.S. res-
ident. In Tennessee, the state’s 
Nobody Trashes Tennessee litter 
prevention campaign managed 
by our partners at TDOT esti-

mates that there are 100 million 
pieces of litter on the state's road-
ways at any given time. That 
litter gets blown or washed into 
our waterways by storms, and ex-
perts estimate that 80 percent of 
the litter in our waterways was 
originally littered on land. 
 Though the statistics sound dire, 
I’ve been so encouraged to see 
the huge impact made with the 
help of our partners and so many 
individuals who have been in-
spired to care for our river. Any 
one person can make a differ-
ence, whether it’s joining one of 
our cleanups, or simply picking 
up a piece of litter on your own. 
We’re offering plenty of opportu-

nities to make a difference next 
month. 
 This October we will celebrate 
our 4th annual ‘Keep the Tennes-
see River Watershed Beautiful 
Month,’ which includes procla-
mations by elected officials, 
major river cleanups, and the 
Ripple Effect Awards. To become 
part of the movement, visit 
www.KeepTNRiverBeautiful.org 
To learn more about other com-
munity cleanups near you or the 
Adopt-A-Highway program, 
visit www.nobodytrashesten-
nessee.com.  

 *** 
Kathleen Gibi is the executive direc-
tor, Keep the Tennessee River Beau-
tiful 

“We are treating this like a 
professional songwriting 
competition,” said Pat Mit-
chell Worley, Stax Music 
Academy Executive Director. 
“The students are learning 
how to write jingles and the 
ability to engage with IRON-
MAN to create a theme song 
for this initiative will help the 
students with their craft in the 
future.” 

Ironman Group benefits St. 
Jude and Stax Music Academy 
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mation about Race For Change 
v i s i t , 
www.ironmanfoundation.org/rac
eforchange/. 
  For more information on the 
IRONMAN Foundation, visit 
www.ironmanfoundation.org. 
For more information on The 
IRONMAN Group, its brands 
and global event series, visit 
www.ironman.com/about-iron-
man-group.  
 
  Advance is a private, family-
held business that owns and in-
vests in companies across media, 
entertainment, technology, com-
munications, education and other 
promising growth sectors. Our 
mission is to build the value of 
our companies over the long-
term by fostering growth and in-
novation. Advance’s portfolio 
includes Condé Nast, Advance 
Local, Stage Entertainment, The 
IRONMAN Group, American 
City Business Journals, Leaders 
Group, Turnitin, 1010data and 
Pop. Together these operating 
companies employ more than 
17,000 people in 29 countries. 
Advance is also among the 
largest shareholders in Charter 
Communications, Discovery and 
Reddit. For more information 
visit www.advance.com.   

  Speakers during the event will 
include representatives from The 
IRONMAN Group, IRONMAN 
Foundation and the Memphis 
community who will talk about 
achieving one’s full potential. 
  The Race For Change campaign 
was launched in 2020 with an 
initial pledge of $1 million to 
support programming that will 
help ensure equity for athletes in 
the sport of triathlon, and in the 
communities where IRONMAN 
athletes and first-time hopefuls 
live, train, and race. Through 
Race For Change, The IRON-
MAN Group and IRONMAN 
Foundation are working to rec-
ognize, empower, and sustain the 
next generation of great triathlon 
competitors, coaches and his-
tory-makers. For more infor-

 Today, we’re the nation’s first 
Keep America Beautiful affil-
iate to focus solely on a river. 
More than 2,500 volunteers 
have helped us remove 
275,000 pounds of trash from 
our waterways since we 
formed in 2016. 


